

















Our Mission

CORP's mission is to educate, nurture, and
guide vulnerable children, empower
disadvantaged women and to raise the
standard of living for poor slum
communities.

Our Core Values

Respect We affirm the dignity, potential and
contribution of participants, donors, partners
and staff.

Integrity We act consistently with CORP's mission.
We are honest and transparent in what we do and
say and we accept responsibility for our collective
and individual actions.

Commitment We work together effectively to serve
the larger community.

Lxcellence We constantly challenge ourselves to the
highest levels of learning and performance to achieve
a greater impact.

Our Objectives

To encourage all sections of society
irrespective of caste, religion or economic

status, to cooperate on long-term development.

To encourage, train support and empower
local people to take responsibility within
their own communities.

To create awareness on self-worth and
provide facilities to improve the lives of
the slum residents.

To stimulate self-reliance and self
development in local communities.

Our Motto

“Give a man a fish and he will live for a day, teach
him to fish and he will live a lifetime.”
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